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You need to set the widths on your cells. Outlook doesn't know how wide to make them

Your header code should look something like this. | simplified it a bit for you:

<table borders="0" cellpadding="90" cellpadding="0" width="100%">
<L

<td width="40X%" align="center” valign="top"” style="padding-top: 1€px; padding-bottom: 1¢
<img align="left” alt="MD LOgistics” border="0" width="167" src="http://waw.ndlogistic

<JLG>

<td width="60%" align="right” valign="center” style="padding-top: 16px; padding-bottom:

<img src="http://www.mdlogistics.com/emallassets/linkedin.Jpg" />&nbsp ;&nbsp; &nbsp;
<img src="http://waw.mdlogistics.com/emallassets/facebook.1pg” />&nbsp ;&nbsp; &nbsp;
<img src="http://waww.mdlogistics.com/emallassets/youtube. . Jpr "/ >&nbsp;:&nbsp;&nbsp;
<img src="http://waw.mdlogistics.com/emallassets/twitter.ipr” />
</TG>
/T
</table>

Because you have ample space for the social icons, | just put them inline. You could keep them in
cells though, but it was more code to do it that way.




www.email-standards.org

Email Standards Project

About the Email Standards Project
Why Web Standards Matter for Email
What You Can Do

Current Email Client Standards

ESP Blog

State of the clients

Results based on our acid test

AOL Webmail Full Report »

Apple iPhone, iPad & Touch Full Report »
Apple Mail Full Report »

Apple MobileMe Full Report »
udora (Penelope) Full Report »
Google Gmail Full Report »

Lotus Notes 8 Full Report »
Entourage Full Report »

Outlook 2007 Full Report »
Thunderbird Full Report »

Windows Live Hotmail Full Report »
Windows Live Mail Full Report »
Windows Mail Full Report »

Yahoo! Mail Beta FFull Report »

The Email Standards Project works with email client developers and the design community to improve web standards support and accessibility in email,
Our goal 1s to help designers understand why web standards are so important for email, while working with email client developers to ensure that emails
render consistently. This 1s a community effort to improve the email experience for both designers and readers alike.

What you can do to support the Email Standards Project

Whether 1t's spreading the word about our cause, helping out with additional research or telling us the secret handshake for the Gmail team, we'd love your
help. This truly is a community effort and every little bit helps.

nl a’s a 4 s ~ sl aTalla




You need to set the widths on your cells. Outlook doesn't know how wide to make them

Your header code should look something like this. | simplified it a bit for you:

<table borders="0" cellpadding="90" cellpadding="0" width="100%">
<L

<td width="40X%" align="center” valign="top"” style="padding-top: 1€px; padding-bottom: 1¢
<img align="left” alt="MD LOgistics” border="0" width="167" src="http://waw.ndlogistic

<JLG>

<td width="60%" align="right” valign="center” style="padding-top: 16px; padding-bottom:

<img src="http://www.mdlogistics.com/emallassets/linkedin.Jpg" />&nbsp ;&nbsp; &nbsp;
<img src="http://waw.mdlogistics.com/emallassets/facebook.1pg” />&nbsp ;&nbsp; &nbsp;
<img src="http://waww.mdlogistics.com/emallassets/youtube. . Jpr "/ >&nbsp;:&nbsp;&nbsp;
<img src="http://waw.mdlogistics.com/emallassets/twitter.ipr” />
</TG>
/T
</table>

Because you have ample space for the social icons, | just put them inline. You could keep them in
cells though, but it was more code to do it that way.




“If there is to be a loser in the battle of the layouts, my hope is
that it will be the layout frameworks that tie our design to our
markup. They have been a necessary placeholder while we
waited for a true web layout system, but | believe that in a few
vears time we’'ll be easily able to date a website to circa 2015
by seeing <div class="row”> or <div class="col-md-3"> in the
markup.” |
—Rachel Andrew

https://24ways.org/2015/grid-flexbox-box-
alignment-our-new-system-for-layout/




Is CSS Necessary?



Is CSS Necessary?

Then: TABLE LAYOUTS



“We're standardized on Flash.”
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Bloat: NOW

~/ ¢ Va D {7 getbootstrap.com

{113) Pinterost: Discover and save credtive ideas Bootstrap - The world's most popuiar mobie-frst and responsive front-end framework

Aww yeah, Bootstrap 4 is coming!

Bootstrap Getting started CSS Components JavaScript Customize Themes Expo Blog

B

Bootstrap is the most popular HTML, CSS, and JS framework for
developing responsive, mobile first projects on the web.

Download Bootstrap




There's nothing new under the suns.
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99.9% of Websites
Are Obsolete

ﬁ n equal opportunity disease aftlicts nearly every site now on

the web, from the humblest personal home pages to the multi-
million-dollar sites of corporate giants. Cunning and insidious, the
disease goes largely unrecognized because it is based on industry

norms. Although their owners and managers may not know it yet,

99'90/‘_’_Qf3_1.1 websites are obsolete.



99.9% of Websites
Are£)bselete—

Problematic

ﬁ n equal opportunity disease aftlicts nearly every site now on

the web, from the humblest personal home pages to the multi-
million-dollar sites of corporate giants. Cunning and insidious, the
disease goes largely unrecognized because it is based on industry

norms. Although their owners and managers may not know it yet,

99.9% of all websites are obsolete.



The perils of browser sniffing

All browsers have a user agent (UA) string, a short string of text that con-
tains the browser’s name, version, and platform, and acts as a digital finger-
print for the browser. Web servers frequently log the UA, providing valuable
information to site owners hoping to better understand their audience. But
all too frequently, site owners use JavaScript or server-side code to parse the
UA string so they can serve platform-appropriate or version-specific con-
tent. The problem with this approach is that the User Agent string is unreli-
able. Depending on the user’s security or network settings, a browser may
not relay its UA to the server, causing these browser-sniffing scripts to fail,

preventing users from reaching their destination.

Furthermore, all modern browsers allow the user to change the UA. whether



That a company as smart as Volkswagen misses this opportunity says every-
thing you need to know about the entrenched mindset of brand managers who
treat the web as if were a print ad, and of developers who hold “"backward com-
patibility” in higher esteem than reason, usability, or their own profits.

The Hidden Cost of Bloated Markup

Suppose the code and markup on one old-school web page weighs in at 60K. Say
that, by replacing outdated font tags and other presentational and proprietary
junk with clean, structural markup and a few CSS rules, that same page can
weigh 30K. (In our agency’s practice, we can often replace 60K of markup with
22K or less. But let’s go with this more conservative figure, which represents

bandwidth savings of 50%.) Consider two typical scenarios, detailed next.

T1 Terminator

Scenario: A self-hosted business or public sector website serves a constant
stream of visitors—several hundred at any given moment. After cutting its page
weight in half by converting from presentational markup to lean, clean, struc-

tural XHTML, the organization saves $1,000 a month.

How it works: To serve its audience prior to the conversion, the self-hosted







Blocking Users Is Bad for Business

While some companies undercut their own profitability trying to ensure that
even the oldest browsers display their sites exactly as new browsers do, others
have decided that only one browser matters. In a misguided effort to reduce
expenses, many sites are designed to work only in Internet Explorer, and
sometimes only on the Windows platform, thus locking out 15—25% of their

potential visitors and customers [1.6, 1.7, 1.8, 1.9, 1.10].

= f 16

- L1 T i © Mtp. | fwww kpmg.com < W -

| Cimers e s e s ks B Coogle D ey Zekms Presens The home page of KPMG
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words, taking countless sites down with it. If you own, manage, design, or
build websites, the bell tolls for you.

The Cure

“Write once, publish everywhere,” the promise of web standards, is more than
wishful thinking; it is being achieved today, using methods we’ll explore in
this book. Although today’s leading browsers finally support these standards
and methods, the message has not yet reached many designers and developers,
and new sites are still being built on the quicksand of nonstandard markup
and code. This book hopes to change that.

Crafted by the members of the World Wide Web Consortium (W3C) and other

standards bodies and supported in all post-2000 browsers, technologies like
CGSS, XHTML, standard JavaScript, and the W3C DOM enable designers to do
the following:




One Document Serves All
The Web Standards Project was built with XHTML 1.0 Strict. GSS was used for

layout. There is no Palm version or WAP version, although creating such ver-
sions was common practice at the time. Multiple versions were not needed;

when you design and build with standards, one document serves all.

Figure 2.14,shows webstandards.org as seen in a Palm Pilot. Figure 2.15
shows how it looks in Microsoft’s PocketPC. Most uncannily of all, Figure 2.16
shows the site working just as fine as you please on a Newton handheld, Apple’s
long-discontinued proto-PDA. (Think of it as the iPhone’s great-grandfather.)
Grant Hutchinson, who captured the Newton screenshot, told us: “There’s
nothing like viewing a modern site using a piecemeal browser on a vintage

operating system.”

That should be music to the ears of any designer or site owner who wants to
reach the greatest number of visitors with the least effort. Strict compliance
with (X)HTML and intelligent use of CSS frees designers and developers from

the need to create multiple versions.

The Web Standards P E RO 2 ]A
1AN i http: / /www.webstandards. :
o S S L il (left) The same site on a
e O 1A N~ : o .
* N b v \ Ay ] different day, as seenin
. ’:\’{f)b " a Palm Pilot. Look, Ma, no
e ~—d
Ot o By A WAP! Screenshot cour-
The Web Standards Project is a f O™ ’
§7 as57001s coalition fighting for e S e tesy of Porter Glendin-
standards that ensure simple, e : odi m ﬁd’l ng 6d
ffordabl 55 10 web grassroots coaat " gl : p——
:«gnol.ogfe:(f(c: ‘al‘o for standards that ensure smpie, nlng (V*. ww.g 99 . Ofg) .
s affordable access to web technologes




Forward Compatibility Ingredients
® Full separation of structure from presentation and behavior

® Valid CSS used for layout. Tables used only for their true and original
purpose: the presentation of tabular data such as that found in spread-
sheets, address books, stock quotes, event listings, and so on

® Valid XHTML 1.0 Strict or Transitional (or HTML 4.01 or 5) used for
markup

* Emphasis on structure. No presentational hacks in markup (Strict) or as
few as possible presentational hacks in markup (Transitional)

® Structural labeling/abstraction of design elements—"Menu” rather than
“Green Box”

® DOM-based scripting for behavior: if you need to fork your code, then
sniff for object support, not browser versions

® Accessibility attributes and testing
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Gentle Persuasion

his may be the shortest book chapter you'll ever read. It is cer-

tainly the shortest thing I've written, if you don’t count that note



to you.

Objection: “We are standardized on IE6.”
What to say: “Wondertul! Then we can use standard HTML, CSS, and

JavaScript in our site.”

What to do: Design with web standards, as this book advises.
Develop your layout in a competent browser such as Firefox 3+,
[E8+, Opera 10+, or Safari 4+, and then add the minimum number of

workarounds necessary to make the design—or a close proximity of

03_DWS_r1.indd 1 8/28/09 11:08:08 PM

2 chapter 3 > gentle persuasion

the design—work in older versions of IE. (Such workarounds are described in

Part II of the book.) By “close proximity of the design,” I mean make sure the




“We are standardized on Bootstrap.”



A great way to prototype.



results. (If you can’t explain it, photocopy a few pages out of this book—just
don’t tell my publisher.)

Objection: “Isn’t Flash (or other proprietary technology) better supported
across platforms?”

What to say: “That's acommon misconception. Flash certainly has its place as
avideo delivery system or as a component in the experience layer, but you can't
beat (X)HTML, CSS, and JavaScript for maintainability and extensibility. In
today’s browsers, design and scripting are as well supported across platforms

with standards as they are in Flash. And you can’t beat web standards for SEO

and accessibility.”

03_DWS_r1.indd 2 8/28/09 11:08:08 PM

gentle persuasion 3

What to do: Show a complex site rendering beautifully in IE, Firefox, Safari,



“The web isn’t part of our strategy.
We're an app-focused play.”




Apps that don’t connect to the web are dead.




Your brand happens between devices.
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Deadspin

Imagine Being One Of The 1,600 People Who
Didn't Realize They Were On The Gronk Cruise

GIZMODO

No One Wants to Download Your App When They
Go to Your Website

- Casey Chan

” HUMOR

D
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misRrrDICTIONARY
(BT PARLEX ]

Get TheFreeDictionary com Mobile App
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http://www.taste.com.au

Download the Taste App now
25,000+ recipes on the go for $1.99

The all new
iIPhone app is here.

Get the App

There's a tedious balance between using apps on your smartphone or just

using the browser. Sometimes like in the case of Google Maps or The
Weather Channel, apps are better. Other times when you're just dropping
quickly into an online dictionary or a silly link, you just want to use the
browser. The problem with that though is those stupid websites stupidly

bombard you with stupid notifications to download their stupid app!

It's a pain in the ass when you have to come to a full stop because of an

alert trying to get you to download their app instead of use their perfectly

fine mobile website. Terence Eden feels your pain. He created the hilarious |
* App tumblr to keep track of all the horrors of

invasive app advertising. He explains:




“We have a desktop version and a mobile version.”



Does it scale? Are your assumptions correct?



The Future of Web
Standards

ike the chapter we've just read, the first part of this chapter is

for bosses, clients, the head of IT, the new director of market-
ing, and anyone else who doesn't yet see the connection between
web standards and their organization’s long-term health. For this is
where we connect the dots between web standards, “Web 2.0,” Search
Engine Optimization (SEO), and other industry-leading ideas that

can make even a businessperson who is indifferent to technology sit

up and roll over.



WED 2.0-driven preierence 10r applications OVver aocuments, and what nappened

next was inevitable.

HTML 5: Birth of the Cool

In 2005, under the leadership of lan Hickson, engineers from the Mozilla
Foundation and Opera Software formed the Web Hypertext Application Tech-
nology (WHAT) Working Group (www.whatwg.org), “aloose, unofficial, and
open collaboration of Web browser manufacturers and interested parties”
whose goal is "to address the need for one coherent development environment
for Web applications, through the creation of technical specifications that are
intended to be implemented in mass-market Web browsers.”

Although its parent organizations, including the Mozilla Foundation and the

Opera Software company, are among the W3(C’s greatest contributors, the
engineers who formed WHAT were frustrated by the sometimes slow pace ot

W3C standards development. The group’s emphasis on practical, browser-

related issues, and its preference for HTML over XML, initially set it apart
from the W3C. But WHAT chose to work with the W3C, not against it, quickly

submitting the first draft of its proposed HTML 5 language to the W3C for
approval.

04_DWS_r1.indd 19 8/28/09 11:39:04 PM




Modern Markup

art I outlined the creative and business problems engendered

by old-school web design methods, sketched the benehits of
designing with standards, and painted a cheery picture of standards-
powered advances in the medium. The rest of this book will move

from the general to the particular. The best way to startis by taking




Never underestimate
the power of HTML.



Semantic markup, separating
content from presentation




Now easler than ever
with CSS Flexbox!




24 WAYS

Putting My Patterns through Their Paces

https://24ways.orq/2015/putting-my-patterns-through-their-paces/

er 2015 Over the last few years, the conversation around responsive design has
shifted subtly, focusing not on designing pages, but on patterns:
understanding the small, reusable elements that comprise a larger design
system. And given that many of those patterns are themselves responsive,
learning to manage these small layout systems has become a big part of my
work.

The thing is, the more pattern-driven work | do, the more | realize my design process has changed
in a number of subtle, important ways. | suppose you might even say that pattern-driven design
has, in a few ways, redesigned me.

MEET THE TEASER
Here's a recent example. A few months ago, some friends and | redesigned The Toast. (It was a
eally, really fun project, and we learned a lot.) Each page of the site is, as you might guess, stitched

together from a host of tiny, reusable patterns. Some of them, like the search form and footer, are
fairly unique, and used once per page; others are used more liberally, and built for reuse. The most
prevalent example of these more generic patterns is the teaser, which is classed as, uh, . teaser.

(Look, | never said | was especially clever.)

In its simplest form, a teaser contains a headline, which links to an article:




1 -

By Jay X Z howrs agoe in N EA 130

3 4

What Wouldn't You Misty Copeland

Tell me, what about you do you think would remain unchanged with endless : .DO With Monday
funds? Significantly More
Money Than You
Have Now?

8-,, M ! 3 howrs ago In 65 (5

P g - Link Roundup! John Keats’ La Belle
Places | Would Like To Live But Can’t Dame Sans Merci

The pocket of my own shirt, where | would be small and safe and warm and -
protected from wind and dust

The inside of a big blue chair, ike the meat insides, where all the stwuffing and

insulation lives

Exactly on the place of any furniture where a small dog was Just asleeponitso it's

still warm and he's coming back any minute

MORE 3Y MALLORY ORTBERG
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Plausible Lines For Bible Verses Where Paintings Of The Nine “And If You Threw A

Absolutely Any Episode Of  “Sinners” Has Been Muses Dejectedly Party™: The Full Golden

Columbo Replaced With “Posers” Performing Their Duties Girls Theme Song Gospel MOST POPULAR
Edition Is Finished

Dear Businesslady: Advice on Harassment and Prying

I've been at my job for two and a half years but I'm about to leave to move out of
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<dlv class="teaser >

<p class="article-byline">By <a href="#">Author
Name</a></p>

<a class="comment-count” href="#">126
<I>comments</i></a>

<h1 class="article-title"><a href="#">Article Title</a></
n1>

<p class="teaser-excerpt'>Lorem ipsum dolor sit amet,
consectetur...</p>
</div>




<dlv class="teaser'>
<h1 class="article-title"><a href="#">Article Title</a></
N>
<h2 class="article-byline">By <a href="#">Author
Name</a></h2>
<p class="teaser-excerpt >
Lorem 1psum dolor sit amet, consectetur...
<a class="comment-count"’ href="#">126
<I>comments</i></a>
</p>
</div>




Use Flexboxto further separate
structure from presentation



Since‘the basic design works
well, you're covered in any device
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OF PATTERNS AND POWER: WEB
STANDARDS THEN & NOW

IN “CONTENT Display Patterns” (which all front-end folk should



Modular/atomic design doesn’t change this truth, it just reinforces its
wisdom. Flexbox and grid layout don’t change this truth, they just
make it easier to do it better. HTML5 doesn’t change this truth, it just
reminds us that the separation of structure from style came into
existence for a reason. A reason that hasn’t changed. A reason that
cannot change, because it is the core truth of the web, and is inextricably
bound up with the promise of this medium.

Separating structure from style and behavior was the web standards
movement’s prime revelation, and each generation of web designers
discovers it anew. This separation is what makes our content as
backward-compatible as it is forward-compatible (or “future-
friendly,” if you prefer). It’s the key to re-use. The key to accessibility.
The key to the new kinds of CMS systems we're just beginning to dream
up. It’s what makes our content as accessible to an ancient device as it
will be to an unimagined future one.

Every time a leader in our field discovers, as if for the first time, the
genius of this separation between style, presentation, and behavior, she
is validating the brilliance of web forbears like Tim Berners-Lee,
Hiakon Wium Lie, and Bert Bos.

Everv time a Dan or an Fthan (or a Sara or a 1.ea) writes a beautiful



The Secret Shame of Rotten Markup

During our industry’s first decade, designing for the web was like feeding a
roomful of finicky toddlers. To build sites that worked, we dutifully learned
to accommodate each browser’s unique dietary requirements. Today's brows-
ers all eat the same nutritious stuft, and have done since 2001; but many pro-
fessionals still haven't grasped this and continue crumbling M&Ms into the
souftlé.

| 05_DWS_rl.indd 9
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Use Elements According to Their Meaning, Not Because of the
Way They “Look”

Some of us have gotten into the habit of marking text as an h1 when we merely
want it to be large or as 11 when we just want to stick a bullet in front of it. As
discussed in Part I, browsers have traditionally imposed design attributes

> ri.indd 19

20 chapter 6 > xhtml and semantic markup
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HTMLsg: The New Hope

I'MLg represents the first significant change to web markup

cinee weall farever Farnonne thinag itiecthe Aret weh markm



HTML)S5 Elements on Parade

Beyond relaxing the rules that XHTML tightened, the big news in HTMLs is of
course the creation of new elements. Some of these are long overdue applica-
tion-focused shiny bits such as video and audio. As indicated earlier in the
chapter, these elements allow video and audio to play in browsers without plug-
ins, without previously invalid embed elements, and without nested object
elements intermingled with scripts and fallbacks. In "A Preview of HTML7"
(www.alistapart.com/articles/previewofhtml5), Lachlan Hunt provides

these examples:

<video src="video.ogv” controls poster="poster.jpg”
width="320" height=7240">

<a href="video.ogv”>Download movie</a>
</video>

<audio src="music.oga” controls>
<a href="music.oga”>Download song</a>

</audio>

Note the attributes controls, which tells the browser to create playback con-
trols, and poster, which tells the browser what image to use as a placeholder
until the user decides to play the video. Also note the use of simple fallback

links for those whose browsers don't support video or audio.

Qanhirotrsnatard wwrah macra v awrlrisarn dacon’d ot vasnh orsrmvanlardhan +that rnAarwrall




aside, and especially with header and footer.

® Section: Like a div, a section contains and organizes related content,
including headings, paragraphs, images, and so on. It normally has a
header and may also have a footer. Section does not replace div, which
remains a block-level organizer. A div contains items that may or may
not relate to one another. A section, in contrast, may only contain the-
matically related items, such as an h1 headline advertising a house for
sale, a photograph of the house, several paragraphs of text describingthe
house, a list containing the realtor’s contact information, and so on. The
enclosing section conveys the semantic information that the content of
these items is related. In the hands of a standards-based designer, this
relationship was implicit with the items contained inadivin XHTML.
But HTMLg makes the connection explicit, and removes such a connec-
tion ifa divisused. In HTMLs, a div becomes simply a junk drawer (or
“flow content” container in WHATWG parlance), and web designers are

strongly encouraged to use section instead.

® Article: Self-contained content such as a blog post, news article, or
reader comment. Like section, it may contain a header and footer.
Although the specification doesn't explicitly call it this, an article may
be viewed as a specialized form of a section. Ablog post or news article
would be marked up asanarticle, notasa section. Neither section

nor articleis "higher” in the stack. An article may contain sections; a
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friends with the unique identifier (id) attribute, which allows you to write
ultra-compact, s itic markups serve the correct layout to a specific page
type without bac.. v..d scripting; and show users, without JavaScript, where
they are in the site’s hierarchy. And we'll add semantic richness to our sites
viathe class attribute, while avoiding the gross misuse of that attribute that

wreaks semantic havoc on far too many modern sites.

div, Id, and Other Assistants

This chapter and those that follow make much reference to the div element
and the id attribute. Used correctly, div is the Hamburger Helper of struc-
tured markup, while id is an amazing little tool that permits you to write
highly compact (X)HTML, apply CSS wisely, and add sophisticated behavior
to your site via standard JavaScript. The W3(C, in "The Global Structure of an
HTML Document,” detfines div and two other important HTML/XHTML com-
ponents thusly:

The DIV and SPAN elements, in conjunction with the idand class
attributes, offer a generic mechanism for adding structure to docu-
ments. These elements define content to be inline (SPAN) or block-level
(D1Vv) but impose no other presentational idioms on the content. Thus,

authors may use these elements in conjunction with style sheets...




The curse of divitis
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Overuse of “class” in early standards-
compiiant sites kept H T ML mired in layout



Id and contextual selectors were the
solution, but have a bad rep now because

of Object Oriented CSS (OOCSS)




1. Separate structure and skKin.
2. Separate container and content.
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As a style sheet selector, permits
you to author tight, minimal HTML




As a target for hypertext links,
works in all H TML-capable devices




As a means toreference a
particular element via the DOM




YOU DECIDE




Design Responsively




Song remains the same.



Rules For The Road




Mobile is today’s first screen.
S0 design responsively, focusing
on content and structure first.




Remove distractions.
Let people interact as directly
as possible with content.




90 percent of design is typography.
And the other 90 percent is whitespace.




Design your system to serve your
content, not the other way around.




Style is the servant of brand and content.
Style without purpose is noise.




Remove each detail from your design until it

breaks.



Nobody waits.
Speed is to today’s design what
ornament was to yesterday’s.




Don't design to prove you'e clever.
Design to make the user think she is.
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